Infinite Learning

DOMAIN THE B scHooL
The Journal of Management Research JANSONS SCHOOL OF BUSINESS
ISSN No. 0979-9564 | Vol 16 - Issue 1 (AUTONOMOUS)
Jan - Dec 2023 Approved by AICTE | Affiliated to Bharathiar University | Accredited by NBA

DOMAIN

THE JOURNAL OF MANAGEMENT RESEARCH




DOMAIN

The Journal of Management Research mMAIN
ISSN No. 0979-9564 | Vol 16 - Issue 1

THE JOURNAL OF MANAGEMENT RESEARCH
Jan - Dec 2023

DOMAIN - The Journal of Management Research is a peer-reviewed business and
management journal published by the Centre for Research Excellence, Jansons School of
Business, Coimbatore. The objective is to provide an opportunity for academicians and
practitioners to interact and exchange theirideas in a peer-reviewed manner.

Chief Patron
Sri. T.N. Thirukumar
Patron
Dr.A.G.V.Narayanan
Editorial Advisory Board
1. Prof. V. G. Venkatesh
Professor in Supply Chain Management
EM Normandie Business School, France
2. Prof. Suresh Paul Antony
Professorin Marketing
Indian Institute of Management Tiruchirappalli
3.Dr.M.V.Shuba
Professorin Finance
Anna University, Coimbatore
4.Dr. Anil Anand Pathak
Associate Professorin OB & HR
MDI, Gurgaon
5.Dr.M. Sriram
Associate Professorin Finance
SDM Institute for Management Development
6. Dr. Kirupa Priyadarsini
Associate Professorin HR
PSG Institute of Management, Coimbatore
7.Dr.N.Raveendran
Vice President - Enterprise wide Solutions [CIO]
Sakthi Finance Ltd. / ABT Industries Ltd., Coimbatore

Editor
1.Dr.J.J. Savithri

Editorial Members

1.Dr.K.B. Sridevi

2.Dr. Dhamayanthi Arumugam
3.Dr. Arul Senthil

Infinite Learning

THE B scHooL




Contents

Editorial
Dr. J. J. Savithri

RESEARCH
Impact of Spiritual Tourism Model on the Rise of Spiritual 1-7

Tourismin India
V.VaidehiPriyal, V. T. Bindu, Sathiyabamavathy, and M.Blessy Doe

Conceptual Study of Artificial Intelligence in Recruitment: 8-18

Benefits and Challenges
A.Samina and K.Anitha

Revolutionizing Finance: The Dynamics of Data Science and 19-27

Al Integration
Dhamayanthi Arumugam

Impact of ChatGPT, an Al-generated Tool on Students 28-33
K. Aravindh, M. Linthiya, and A. Jasmine Anitha

BOOK REVIEW

Man's Search for Meaning by Viktor Frankl 34-36
S. Thirupparkadal Nambi

DOMAIN - The Journal of Management Research
Jansons School of Business | Vol. 16 - Issue 1 | Jan -Dec 2023




From the Editor's Desk

DOMAIN - The Journal of Management Research is an initiative in our journey towards
excellence. This issue of the journal marks a significant step forward in cultivating a
research-based approach to business learning and decision-making. As the nature of
commerce grows ever more intricate in our rapidly evolving world, relying on timeworn
assumptions or gutinstincts proves increasingly inadequate. Instead, organizations must
adopt an evidence-driven mindset, where strategies and solutions are informed by
rigorous academic inquiry. This journal provides a vital forum for scholars across
management disciplines to develop novel theories, test hypotheses, and disseminate
their findings. Within its pages, pioneering researchers can share groundbreaking
discoveries that illuminate new perspectives on perennial business challenges. The
Journal's readership will gain access to cutting-edge insights they can apply to enhance
organizational practices and performance.

As we take our baby step with an eye toward our big goal, we would like to wholeheartedly
thank our Vice Chairman Sri.T.N.Thirukumar for his exemplary mentorship and thought
leadership. We would also like to thank profusely all the members of the Editorial Board
for their thoughtful guidance and support. The editorial team will make unstinting efforts
toimprove the reputation and reach of the journal.

This issue has five papers which includes a book review. The papers are from varied
domains like Marketing, HR, and general management. The authors, VaidehiPriyal, et.al. in
their paper aim to establish a connection between spirituality and tourism. The authors
have conducted a wide-ranging literature review and applied the Spiritual Tourism Model
developed by Abdul Halim, Tatoglu, and Mohamad Hanefar (2021). Samina and Anitha in
their paper on the Conceptual study of Al in Recruitment: Benefits and Challenges, offer a
conceptual framework that summarizes the state of the art of Al in hiring. Dhamayanthi's
paper aims to give a broad understanding of the role that data science and Al play in the
world of FinTech. Aravindh et.al in their paper try to explore the impact of ChatGPT on
students in various aspects of their academic and social lives. Thirupparkadal Nambi has
reviewed the book, ‘Man's Search for Meaning’, authored by Viktor Frankl. Overall, the
papers touch upon contemporary issues related to different areas of management.

We request the readers to offer suggestions based on their critical evaluation and help us
inimproving the academic value of the journal.

Dr.].]. Savithri
Editor
domain.journal@jsb.ac.in
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Impact of Spiritual Tourism Model on the Rise of
Spiritual Tourism in India

V. VaidehiPriyal', V. T. Bindu?,
K. Sathiyabamavathy’, M. Blessy Doe*

ABSTRACT

Mysticism and enlightenment of the spirit can be found in abundance in India. Tourists
aspire to go to India because of its reputation as a nation of spiritual enlightenment.
While there, they hope to improve their spiritual well-being, recharge their batteries, and
practise mindfulness. Because it incorporates meditation and spiritual practise with the
typical travel experience, spiritual tourism is becoming increasingly popular among
younger generations in today's post-pandemic world. As the domestic tourism industry
continues to recover from the effects of the pandemic, it is expected that spiritual and
religious locations will see an increase in the number of visitors and devotees. Small
enterprises are doing better than ever in these types of settings, and this might be a
game-changer for the way that tourism is developing in India. Because the aim of this
research is to establish a connection between spirituality and tourism, the author has
conducted a wide-ranging literature review and applied the Spiritual Tourism Model
developed by Abdul Halim, Tatoglu, and Mohamad Hanefar (2021). The Meaning/Purpose
of Life, Consciousness, Transcendence, Spiritual Resources, Self-Determination,
Reflection — Soul Purification, and Spiritual Coping (with obstacles) are the seven pillars
that make up the Spiritual Tourism Model. This model contains a number of aspects and
topics, some of which, like meaning, contemplation, and spiritual resources, might be
used to establish a niche market that would positively contribute to the industry's
continued sustainable development. This will have an effect on the planning thatis done
by travel operators and organisations, providing them with the opportunity to reach a
new tourism sector that has the potential to boost the number of travellers overall.

Keywords : Tourism Management, Spirituality, Spiritual Tourism, Sustainability
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SPIRITUALTOURISMININDIA

Mysticism and enlightenment of the spirit can be found in abundance in India. Tourists
aspire to go to India because of its reputation as a nation of spiritual enlightenment.
While there, they hope to improve their spiritual well-being, recharge their batteries, and
practise mindfulness. The practise of mindfulness has gained popularity as a healthy way
to respond to challenging situations in one's life (eg. Covid-19). Because it incorporates
meditation and spiritual practise with the typical travel experience, spiritual tourism is
becoming increasingly popular among younger generations in today's post-pandemic
world.

Although older people have traditionally been the most likely to travel for spiritual
purposes, an increasing number of young adults who are actively engaged in the
workforce are now doing so. In this post-pandemic period, people have come to recognise
the significance of engaging in self-care practises such as mindfulness, yoga, and
meditation. Recharging their thoughts on a spiritual level enables individuals to better
deal with the negativity in their own lives and in the world at large (eg. Covid19). One of
the key reasons why young adults and millennials are displaying a high interest in
prominent religious and spiritual places as opposed to other travel destinations is
because of therisein levels of stress.

The fact that there are now more dialogues taking place around mental health is one of
the post-pandemic era's most positive results. People are beginning to take preventative
steps in response to the rising levels of stress and anxiety that they are experiencing as a
result of the myriad of causes. In urban India, conversations regarding one's mental and
physical welfare are gaining importance. A lot of people find that going on brief spiritual
retreats helps them re-establish their connection with nature and brings about inner
peace by bringing their body, mind, and spirit back into alignment. These kinds of travels
and retreats help people acquire perspective on their own lives and a more complete
knowledge of how their lives fit into the world. In India, there has been an increase in the
number of people getting married at sacred sites as a part of a trend that is tied to spiritual
tourism.

As the domestic tourism industry continues to recover from the effects of the pandemic, it
is expected that spiritual and religious locations will see an increase in the number of
visitors and devotees. Small enterprises are doing better than ever in these types of
settings, and this might be a game-changer for the way that tourismis developingin India.

Pilgrimage Rejuvenation and Spiritual Augmentation Drive (PRASAD) and numerous
other efforts by the Ministry of Tourism are clear indications that the Indian governmentis
committed to transforming India into a spiritual crossroads for people all over the world.
The fact that the Indian government is allocating funds to support spiritual tourism is a
promising sign for the further growth of this industry. Travelling to these locations in India
can provide visitors from all over the world with a sense of calm and contentment.

There are several destinations in India that are known for their spiritual allure, ranging
from the divine vibrations of Shirdi, which is known for being the residence of Sai Baba, to
the holy city of Tirupati, which is dedicated to Lord Venkateshwara.



DOMAIN-The Journal of Management Research
Jansons School of Business | Vol. 16 - Issue 1 | Jan -Dec 2023

The travel industry has seen a dramatic paradigm shift in recent years with regard to the
significance of spiritual and religious locations, and it is absolutely astonishing to be a
witness to this transformation. Because of the existence of reputable hotel chains that
offer unparalleled levels of service to visitors, pilgrims to holy sites can now enjoy a
higher level of luxury and comfort when visiting these sites, as well as have a more
profound spiritual experience.

Taking the path that is less travelled is often the best thing to do if you want to give your
mind a chance to relax and recharge. Truly, spiritual travel can open the doors of
opportunity and help you find calm and solace that is so desperately need amidst the
frenetic activity of daily life.

LITERATURE SEARCH

For the purpose of this investigation, the researchers examined a large number of
secondary sources, focusing primarily on twelve journal articles that were selected using
a modified version of the 'Preferred Reporting Items for Systematic Reviews and Meta-
Analyses' (PRISMA) Framework. In order to uncover the aspects of spiritual tourism, a
content analysis of this sample was carried out. More than forty codes were found, and
these codes were mapped against the Spiritual Intelligence Model (Hanefar, Sa'ari, and
Siraj 2016). The study led to the development of a conceptual model of spiritual tourism
as its end result. This particular model was chosen because it is a general model and has
beenvalidated as an essential component of spirituality.

Spirituality is understood to be holistic and extends beyond the confines of religion. As
the purpose of this research is to build a bridge between spirituality and tourism, the
author has reviewed a variety of articles and adopted the Spiritual Tourism Model
developed by Abdul Halim, Tatoglu, and Mohamad Hanefar. This will provide a
fundamental and methodical indicator for future research related to tourism and
spirituality (2021).

The Meaning/Purpose of Life, Consciousness, Transcendence, Spiritual Resources, Self-
Determination, Reflection — Soul Purification, and Spiritual Coping (with obstacles) are
the seven themes that are included in the Spiritual Tourism Model. These themes can be
used collectively or individually, both, in the context of traditional and contemporary
views of spiritual tourismresearch.

SPIRITUAL BUSINESS MODEL

The 'Spiritual Tourism Model' consists of seven highly inter-related themes or constructs
that influence spiritual tourism (Fig 1). It provides a systematic pathway for us and other
researchers to conduct studies on spiritual tourismin future.
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determination resources

Fig 1: Spiritual Tourism Model

Meaning/Purposein Life: [t was discovered in a phenomenological study carried out
by Wilson, McIntosh, and Zahra (2013) that the tourism experience enables tourists
toimmerse themselvesinthe form of an experience that was initiated on their search
for the meaning and purpose of their lives, which is primarily derived from
participating in religious and other activities. There is no question in anyone's mind
that a person's travel experiences, be they religious or nonreligious are virtually
always connected to the meaning and purpose of their lives.

Consciousness: Some researchers (Cheera, Belhassen, and Kujawa 2017; Coghlan
2015; Jarrat and Sharpley 2017; Robledo 2015; Smith and Diekmann 2017) have
argued that travel and tourist activities provide opportunities for spiritual
experience, engagement, healing, a feeling of connectedness, altruism, and
meaningful experience. All of these factors contribute, individually and collectively,
toan expansion of awareness and spirituality.

Transcendence: When discussing the topic of spirituality in relation to tourism,
whether in a direct or indirect manner, transcendence is often cited as one of the
most important aspects of the journey or activities that tourists partake in (Cheera,
Belhassen and Kujawa 2017; Heintzman 2002; Heintzman 2013; Little and Schmidt
2006; Morgan 2010; Robledo 2015; Steiner and Reisinger 2006). In a study
conducted by Wilson, McIntosh, and Zahra (2013), the authors found that the feeling
of transcendence was disclosed while the participants were travelling. Specifically,
thejourneyitself gave amomentofinspiration and heightened vitality.
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4.  Spiritual Resources: In addition to being used to find solutions to issues (Emmons
2000), spiritual resources are also employed as a whole to assist individuals toward
achieving success and human perfection in their lives (Hanefar 2015). People,
materials, places, experiences, environments, and surroundings are all examples of
the types of things that can be considered spiritual resources (Hanefar 2015;
Hanefar, Sa'ari, and Siraj 2016). Spiritual resources can also take the form of inputs
that are used in the pursuit and attainment of sacredness, morality, and ethical
valuesinone's life.

5. Self-Determination: Those tourists and travellers who have a high level of self-
determination are more likely to be able to reach self-actualization, which Abraham
Maslow's 5-Need Theory (Block 2011) describes as the highest kind of motivation,
and to be able to meet their own needs. Because of this, the experience that the
tourist has will be both meaningful and beneficial (Smith and Diekmann 2017).

6. Reflection - Soul Purification: Numerous tourist activities and experiences,
including meditation, yoga, wellness and healing, pilgrimage, and others, all have
components that can be interpreted as belonging to the category of "spiritual
tourism," which entails introspection and the purification of the soul (Bowers and
Cheer 2017; Kelly 2012; Ponder and Holladay 2013; Smith and Kelly 2006). For
instance, a tourist who goes to a wellness centre (an environment conducive to
restoration) is able to reach high levels of consciousness, tranquilly, and self-
awareness through the practise of meditation while they are there.

7. Spiritual Coping (with obstacles): Several pieces of research have pointed to the
significance of spirituality in the process of coping with leisure time (Gosselink and
Myllykangas 2007; Heintzman 2008). The detrimental effect that time constraints
have on one's spiritual health can be mitigated, at least in part, by engaging in the
spiritually enriching activities that can be enjoyed during leisure time.

According to the constructed conceptual model of spiritual tourism, tourists and
travellers are able to cleanse themselves by participating in avariety of spiritually-
oriented activities while on vacation. These activities include yoga, meditation,
introspection, and others. They are able to introspectively examine themselves and
comprehend the meaningand function of their lives.

They have a goal in mind, which drives them to have a high level of self-determination,
which may be achieved from spiritual resources like visiting tourist destinations, nature,
interacting with other people, and other activities. Tourists will be able to transcend
themselves to be the best they possibly can be in order to reach the highest potential of
their real selves if they increase their knowledge and wisdom through various spiritual
resources. This will enable them to gain higher transcendental awareness, which
ultimately leads to high consciousness. A high level of consciousness will result in an
increased capacity for tourists and travellers to overcome challenges and difficulties,
which will, in the end, lead to a greater sense of accomplishment and fulfilment as a result
of their travel and tourism experiences.
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CONCLUSION

The Meaning/Purpose of Life, Consciousness, Transcendence, Spiritual Resources, Self-
Determination, Reflection — Soul Purification, and Spiritual Coping (with obstacles) are
the seven themes that make up the Spiritual Tourism Model. For example, the Meaning,
Reflection, and Spiritual Resources dimensions or themes from the Spiritual Tourism
Model may be used to generate a specialised market that would positively contribute to
the industry's long-term sustainable growth. This will have an effect on the planning that
is done by travel operators and organisations, providing them with the opportunity to
reach a new tourism sector that has the potential to boost the number of travellers
overall. Additionally, as a result of this development, employment opportunities will
improve, high-quality experiences will be made available to tourists and travellers, local
communities will be respected, and the natural environment will be protected, in
addition to the many other benefits that this development will bring. Despite this, we
have high hopes that our research will make a significant contribution to the study of
tourism and spirituality, as well as bring about excellent results for all of the stakeholders
engaged, whetherthey are participating directly orindirectly.
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Conceptual Study of Artificial Intelligence in
Recruitment: Benefits and Challenges

A.Samina® and K.Anitha’

ABSTRACT

It is important to grasp the subtleties of this global change as companies use Al
technologies to improve and expedite their hiring procedures. The pros and drawbacks of
artificial intelligence (Al) in the hiring process are examined in this study as it examines
the conceptual landscape of Al. This study uses a conceptual analysis and thorough
literature assessment to shed light on the many facets of artificial intelligence's
recruitment implications. By offering a conceptual framework that summarizes the state
of the art on Al in hiring, this study adds to the corpus of knowledge already in existence.
For practitioners, policymakers, and researchers trying to navigate the changing talent
acquisition landscape, this paper provides insightful information by outlining the
advantages and difficulties of implementing Al in hiring procedures. The findings of this
research can inform strategic decision-making and guide the development of ethical
guidelines for the responsible integration of Alin recruitment practices.

Keywords : Artificial Intelligence, Recruitment, Al, technology, benefits, challenges

INTRODUCTION

In this present computerized age, organizations are looking for creative strategies to
remain competitive during technological developments. As organizations attempt to find
the perfect individuals to join with them, utilizing Al has transformed into areas of
strength for a for carrying out huge enhancements. Al continues to play significantrole in
various aspects. It makes tasks faster, ultimately helps the organizations in reaching their
objectives.

John McCarthy, a computer scientist coined the term "artificial intelligence," in 1956
officially marking the beginning of the field. The organizing of the Dartmouth Conference
is considered as a starting point for Al. The goal was to figure out how machines could
imitate human behaviorandintelligence.

Al is taking over tasks that recruiters used to handle. This change is making the hiring
process simpler, and it lessens the workload of the recruiters. With Al taking care of the
usual tasks, recruiters can express their creativity and focus on important strategic
matters.

1. ASamina, Student, Meenakshi Academy of Higher Education and Research
saminaah2 4@gmail.com

2. KAnitha, Assistant Professor, Meenakshi Academy of Higher Education and Research.
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Recruiters get additional opportunities to shape unique interactions with fresh recruits.
In this digitalized era, having a mindfully planned initiation is a priority than at any other
time, and the significant role that Al can play in navigation could not possibly be more
significant (Geetha and Reddy, 2018). While recruiters are perfect at finding ability, they
can handle things like building relationships, checking, and evaluating if somebody fits in
with the organization's culture, recruiters have become talent consultants. On account of
Al employment gets quicker, and the organization among individuals and machines is
more useful. This conceptual review brings out the influence of Al in the recruitment
process. Specifically, it shows how Al is beneficial in the process of selecting candidates
in screening resumes and job descriptions thus, making the organizations optimize the
initial stages of recruitment, allowing for effective evaluation of potential candidates.
This conceptual study will explore the benefits of Al as well as the challenges and impacts
of Alonrecruitment.

REVIEW OF LITERATURE

Dr. S. Gokula Krishnan (2023) aims to appreciate the role and importance of Al in
recruitment, and the benefits and challenges that are linked with Al in the recruitment
procedure. Al helps the company to find talented employees and makes hiring less
expensive. It also speeds up the work and stops employees from doing routine tasks, so
they can do other important things. However, Al still cannot completely replace the
human touch in hiring process. It discovered that Al is essential in HR work, and many
employees think the company depends a lot on Al. It also states that only 14 percent of
companies use proper technology for hiring, and Al helps in evaluating, managing, and
presenting data in a way so that the HR managers can easily understand. The research
gathered responses from HR personnel across different industries in and around
Bengaluru, India. They used a 5-point scale to measure the statements such as Al in
recruitment and candidate's preferences for Al in recruitment. It suggests that Al should
be utilized in other areas like customer service and security.

Hamdji, Arbér & Edisona (2021) explored the impact of Information Technology (IT) on
Human Resource Management (HRM) practices in the public area of Kosovo. The paper
features the significance of HRM in the improvement of a country. The research stated
that T has a significantimpact on Human Resource Management processes and practices,
including hiring, selection, training, and compensating for the performance of employees
in the organization. The study surveyed 58 people in charge of decisions or involved in
human resources in public institutions in Kosovo. It found that IT has a positive impact on
HR. The statistical techniques One-Way ANOVA and Chi-Square that were used show that
there's no difference in understanding institution policies among different groups. It also
highlighted that the connection between active employees and learning how to use IT is
important in the public sector. The paper concludes that present innovations in
technology will completely change the way of working with Human Resources (HR), and
the Human Resource Management Information System (HRMIS) in the workplace.



Conceptual Study of Artificial Intelligence in Recruitment: Benefits and Challenges
A.Samina® and K.Anitha®

James Wright & Dr. David (2020) suggested a new model called the "Augmented
Intelligence Recruitment Process" as arecommended method for recruiters to adopt Al in
every stage of the recruitment process. This model aims to increase the benefits provided
by Al. Acknowledging several limitations and barriers due to the impact of Al, a discussion
also has been carried out on the opportunities and potential benefits of Al technology in
the recruitment process such as increased efficiency and sourcing & and screening of
candidates effectively. The research employed interviews, a survey for candidates, and
gathering insights for both employers and candidates in the recruitment process.
Thematic analysis, observations, interviews, and an online survey with 132 candidates
were conducted to gain insight into perceptions of recruitment processes and the
potentialimpact of Al on their experiences.

Isiaka, Amosa & Suleiman's (2018) findings show that taking on various IT tools in
Nigerian universities has brought about significant changes in the HR procurement
functions. A well-structured questionnaire was given to the 50 Human Resource staff
members of the University of Ilorin and achieved a response rate of 98%. It examined the
relationship between information technology tools and human resource procurement
functions. The impact can be seen in areas such as e-recruitment websites, social media
websites, induction packages, and Human Resource planning.

Hmoud, Bilal, and Varallyai Laszlo (2019) in a research study insist that there has been a
shiftin the past 20 years towards the application of Al technologies in corporate settings.
The placement of selection and recruiting as a facet of HRM in connection to integrating Al
solutions is covered in this study. The research investigates the following queries: How
frequently is Al used in hiring decisions? How and to what degree does Al impact
recruiters' work? What part do the organization and HR management play in this change?
To analyze and comprehend earlier research, we have examined a wide range of
literature, suggested models, and instances of the most popular temporary Al solutions
forhumanresources.

Nawaz (2019) researched to investigate the impact of artificial intelligence (Al) on
recruitment effectiveness, a CMMI (Capability Maturity Model Integration) software
business in Bangalore conducted a survey. Data were gathered from 100 HR specialists in
the Bangalore area using a standardized questionnaire. Descriptive statistics and
structural equation modeling were used to evaluate the hypothesis. According to the
study, an organization's talent pool is filled with qualified candidates when Al is used in
the recruitment process. It was evident that Al chatbots had recently interfered with HR
procedures. Due to their increased mechanical reliance, Al chatbots have significantly
changed the way that traditional staff selection processes are carried out.

Patrick van Esch, J. Stewart Black, Joseph Ferolie (2019) analyzed that Al elements are
being adopted by businesses and used in their hiring procedures. Little is known,
nevertheless, regarding how prospective applicants feel about Al being used in the hiring
process and whether this has an impact on their likelihood of applying for a position. The
study indicates that prospective candidates' sentiments towards companies that employ
Al in the hiring process have a big influence on how likely it is that they will finish the
application process.
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Applications are actively communicated with and have their potential influenced by the
novelty of employing Al in the hiring process. There are also significant practical
consequences to these positive associations between opinions about the employment of
Alinthe hiring process and the likelihood of applying for ajob.

Geetha Sachdeva (2017) explores how Information Technology (IT), is changing the way
companies handle their employees. The study mainly focuses on the rise of e-Human
Resource Management (e-HRM) and the use of tools like Applicant Tracking Systems (ATS).
The key points highlight how IT is making Human Resource Management (HRM) more
efficient, well-planned, and game-changing. The benefits of using an ATS in HR processes
makes hiring easier, improved training, organizing data, and evaluating employee
performance. However, challenges such as costs, implementation issues, potential
biases, and relying too much on technology are recognized. The study concludes that HR
professionals should use information technology for organizational changes and create a
better environment for development, promoting innovations within organizations.

Ugur & Pelin (2020) suggest in their study that Al is currently used as a supportive tool in
recruitment processes. Companies are mainly using it for tasks like curriculum vitae
screening, interviews, and personality tests. The other advantages of Al like quality hiring,
time savings, cost reduction, lower turnover, skill mapping, and challenges include the
absence of a human touch, privacy concerns, and technical limitations. The research also
points out that several organizations haven't fully adopted artificial intelligence in the
recruitment process because of worries about possible bias and the belief that Al can't
completely replace human work in the hiring process. The conclusion also indicates that
although companies think that artificial intelligence will improve and solve these issues
inthe future, however right now, organizations are hesitantto completely use Al in hiring.

BENEFITS OF AIINRECRUITMENT

1. Alinresume analysis
Al tools quickly analyze and categorize the resumes of the candidates by helping the
recruiters to spend less time on manual screening. This allows recruiters to focus on
more strategic aspects of hiring, like interviewing and building relationships. Al
algorithms process large data sets with accuracy, which ensures that evaluating the
candidates and selection are based on objective criteria. This minimizes errors in
decision-making and helps identify the most suitable candidates forarole.

Abhijeet, Punamkumar, & Vikas (2023) stated that organizations can increase
recruiting and efficiency in selecting and can have access to a wider candidate pool
by implementing Al in HRM. Al uses algorithms which evaluates the candidates
resume quickly and objectively as showninthe figure 1.
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Figure 1: Benefits of Al (Own Source)

2. Enhancing candidate experience

Al makes work easier by doing repetitive tasks automatically. This saves money for
companies, allowing them to use their resources wisely during the process of
recruitment. Al tools enhance the candidate experience by providing updates in a
timely, giving personalized feedback, and making efficient and effective
communication. This positive interaction contributes to a favorable perception of the
hiring process. Recruiters are using a new technology assessment model in the
recruitment and selection field. Piotr Horodyski (2023) in his study using the UTAUT,
addsto the growing literature on HR professionals' acceptance of Al inrecruitment.

3. Wisedecision making

Al uses data analytics to help recruiters make wise decisions in the hiring process.
Recruiters can trustinsights from previous data to spot trends, evaluate the success of
strategic planning, and make smart choices for future hires. There will be minimal
biased behavior in decision making Vivek V (2019). Al can be programmed to
minimize biases, ensuring that candidates are evaluated based on their talents, skills,
and qualifications rather than personal factors. It makes recruiters consider a diverse
range of candidates and ensures everyone has an equal opportunity and fair hiring in
the environment.

4. Talentacquisition

Automated processes facilitated by Al can cut down the time needed for various
hiring stages thus, helping organizations to quickly fill positions and stay competitive.
Al systems can adapt and get better with time by learning from past experiences and
results. This ongoing learning ability enables continuous improvements in
recruitment strategies using historical data. ) explored that the widespread use of Al is
anticipated to greatly enhance recruiters' efficiency. Thisimprovementis expected to
free the recruiters from their routine tasks henceforth enabling them to dedicate
more time to strategic and people-centered aspects of theirroles.
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5. Candidate evaluation & matchaccuracy

Advanced Al algorithms are designed in such a way that can scan through the
candidate's social media platforms with the set of criteria and keywords stated in one
of the three categories Kulkarni & Che (2019) thus lessening the workload of the
recruiters by automating tasks. Al analyzes the profiles of the candidates and job
requirements, providing recruiters with highly accurate matches. This feature
significantly reduces the mismatches and helps make sure that candidates get
matched closely with the desired qualifications. Al-powered tools are good at
automating the initial stage of the recruitment process by rapidly scanning and
categorizing the resumes of the candidates.

6. Efficiency of Al-powered chatbots

Al-driven powered chatbots and automated communication systems improve the
overall candidate experience by delivering timely responses and updates. This
transparency and immediacy contributed by the Al tools are appreciated by the
candidates. Thus Al-enabled recruiting in the Human Resources field has turned from
nice-to-have to necessary-to-employ Stewart & Patrick (2020). Technologies of Al are
flexible and can adapt to the recruitment needs of different-sized organizations.
Whether hiring for a single position or managing a large-scale recruitment, Al can
handle efficiently diverse requirements.

7. Planning & process optimization
Al can predict trends in the job market and allows organizations to foresee upcoming
changes. This foresight encourages the recruiters to plan their hiring strategies,
staying ahead in attracting and acquiring top talent. Al is skilled at automating routine
tasks like follow-up emails, interview scheduling, status updates, and streamlining
the recruitment process. It helps organizations avoid any possible monetary loss
caused by to bad reputationin customer service Fanny Klucin (2020).

8. Enhancing employee retention

Al tools in this digital era, play a crucial role in accurately assessing and mapping
candidates' skills and competencies ensuring that candidates meet basic
qualifications by identifying their specific skills essential for success in a particular
job role. This accurate matching process contributes to lower turnover rates, as
employees are more likely to stay in positions that match their skills and provide a
fulfilling work experience. Patrick, Stewart ] & and Joseph (2019) identified a positive
impact on the association between motivation to use technology and the likelihood
of job applications.

CHALLENGES OF Al INRECRUITMENT

Al'in the recruitment process undoubtedly brings numerous benefits, however, it also
comes with challenges. As organizations now are increasingly using Al in their hiring
processes, they face several obstacles that should be taken into careful consideration.
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The first and foremost significant challenge we are facing now is the potential for bias in
Al algorithm tools. Despite putting efforts into designing fair and impartial systems, Al
models may unintentionally continue or even worsen existing biases presentin historical
data. For example, if past hiring data shows biases based on gender or ethnicity, the Al
system might learn and reproduce these patterns, resulting in unfair outcomes. This
ethical concern demands ongoing monitoring and adjustments to maintain fairness in
recruitment practices.

The next big potential challenge is the resistance of employees and recruiters towards
the change, Al making in the traditional way of working. The introduction of Al often
disrupts traditional workflows, and some people may be hesitant or resistant making it
crucialto adapttothese changesinthe technology.

Effective change management strategies are very much essential to addressing
employees' concerns, providing training, and highlighting the collaborative role of Al
working alongside human decision-makers.

CHALLENGES OF Al IN

RECRUITMENT
Technical limitations Data privacy
'3
Fear of job Potential for bias

displacement

Figure 2: Challenges of Al in Recruitment (Own Source)

As mentioned in the figure 2, another important issue is data privacy. Privacy concerns
also remain as a critical challenge in the era of Al recruitment. When dealing with
sensitive candidates' information, concerns may arise about unauthorized access and
misuse. Candidates might approach Al-driven decision-making in recruitment with
caution. Finding the right balance between using data for effective recruitment and
protecting people's privacy is crucial.

Al algorithm tools analyze large amounts of personal data to make hiring predictions, it
also raises questions about how it uses and protects this sensitive information. Al
systems must follow data protection regulations and establishing transparent Al tools
that prioritize candidate privacy essential to address these concerns. The ethical use of Al
in the hiring process involves addressing issues such as fairness, consent, and the
responsibility for handling candidates' data. Ensuring that Al systems align with ethical
standardsisimportant for maintainingintegrity in the hiring process.
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Technical limitations are another challenge, particularly when dealing with complex and
nuanced human interactions. Al is great at processing large data and identifying patterns
but might struggle to understand human behavior and emotions during interviews.
Finding the right balance between automation and human judgment and empathy
remains a challenge in creating effective Al-driven hiring processes.

The cost linked with implementing Al solutions is a common concern for many
organizations. Developing, using, and maintaining advanced Al tools requires a
significant financial investment relatively expensive. Small and medium-sized
enterprises (SMEs) may find it difficult to afford resources for Al adoption, potentially
worsening the existing differences in recruitment technology access between large
organizations and smaller businesses.

Establishing and nurturing trust becomes important through clear and transparent
communication regarding the role and impact of Al in the process. Concerns arise about
transparency as some Al tools work like "black boxes," making it hard to understand how
they make decisions. Making sure Al is fair and impartial and preventing discrimination
requires closely checking and adjusting these algorithms. Javed and Brishti (2020) if they
are not designed to be fair and unbiased leading to discrimination against certain
candidates.

Additionally, there is a fear of job displacement. As Al takes over the parts of the hiring
process, there is a concern thatit could lead to a reduction in human jobs. To handle these
concerns, ongoing teamwork between Al developers, recruiters, and policymakers is
needed to set ethical guidelines and practices in Al-driven recruitment. Lastly, the
ongoing need for human intervention and oversight is crucial. The need to ensure it
complies with privacy laws and transparency of Al in place Hunkenschroer & Luetge
(2022). While Al can do various recruitment tasks however human expertise is
irreplaceable, especially in areas that require emotional intelligence, intuition, and a
deep understanding of organizational culture. Organizations must strike a balance
between Al's efficiency and preserving the human touch inrecruitmentis essential.

The challenge of cost and limited resources when implementing Al in recruitment arises
from the financial limitations and resource availability faced by organizations,
particularly smaller businesses Frail & Laszl6 (2021). Generally introducing Al
technologies in companies often requires expenses to acquire the necessary tools,
infrastructure, and training programs for managers. For smaller organizations with limited
budgets and fewer resources, allocating funds and dedicating staff to implement Al might
be challenging. To overcome this obstacle, small businesses may involve cost-effective Al
solutions and essential Al applications, and seeking external support or partnerships
might overcome financial and resources in adopting Al for recruitment purposes.

IMPACT OF AIIN RECRUITMENT

1. Alsuperpowers in hiring Artificial Intelligence (Al) acts like a superhero in the hiring
world, using its unique abilities to change how companies find and select new team
members. To begin, picturing Al as a quick assistant for businesses embarking on the
mission to hire new talented candidates.
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It operates like a swift friend that can scan through piles of resumes and job details in
the blink of an eye. Streamlining the candidate screening and recruitment process
saves time Frail & Laszl6 (2021). This not only saves a large amount of time but also
keeps things budget-friendly for companies. It's as if there's a friend who's good at
finding the perfectteam members atlightning speed.

2. Talentadvisor
Yet, the Al magic does not stop there —it's also incredibly smart. It acts as a wise
advisor for the hiring heroes in companies, it provides super-smart suggestions about
who to select. It carefully looks at all the details and says, "Hey, this person could be a
perfect fit for your team!" This makes the hiring decision-making much better.
Imagine having a friend who is a computer genius offering you top-notch advice —that
isthe Al effect.

3. Friendly guide in the job hunt

Now, let's talk about the positive impact on job seekers. Al transforms into a helpful
guide that simplifies the whole process of applying for jobs. It's like a friendly
companion that takes care of the tricky parts, making sure everything is smooth and
swift. For those in search of employment, it's like having a buddy that makes the
jobhunt easier. A study explores the significant benefits of e-recruitment are time
saving and efficiency improvement. It is all due to the large number of jobs posted
and the applications received Abdul, Wang & Li (2020). And for job seekers, Al
functions as a supportive companion, that guides them through the journey. It makes
the job-hunting process less stressful and more straightforward. It's like having a
companion cheeringyou on asyou navigate the twists and turns of the job market.

4. Human-Alpartnership

However, there is more to the narrative. The impact of Al in recruitment is not just
about speed and intelligence; it is about making the life experience better for
everyone involved in the hiring adventure. Vedapradha, Hariharan & Shivakami
(2019) for businesses Al is an emerging trend, this means finding the perfect team
members in a flash, resulting in saving precious time and money. It's like having a
superhero assistant that handles the mundane tasks, allowing the human team to
focus onthe exciting part—building anincredible group of people.

5. Superherointheworld of recruitment

In the grand scheme of things, the impact of Al in hiring is like a breath of fresh air. Al
is being praised as “"game-changing for HR" by practicing recruitment professionals
Talwar & Agarwal (2022). It's about companies finding their dream teams efficiently,
and it's about people securing jobs with less hassle. So, think of Al as the superhero
of the hiring world, making things smoother, smarter, and more enjoyable for
everyone involved. This is the real magic of Al — enhancing the world of work and
makingitamore positive and brighter place.
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CONCLUSION

The conceptual analysis of Al in recruiting, in conclusion, emphasizes the revolutionary
influence of cutting-edge technology in the field of talent acquisition. The benefits that
have beenidentified which include increased productivity, data-driven decision-making,
less bias, and an improved candidate experience—showcase Al's potential to completely
transform conventional hiring procedures. By using Al to analyze large datasets, automate
repetitive operations, and promote an inclusive recruiting culture, organizations can reap
major benefits. One obstacle that organizations must overcome to effectively utilize Al in
recruitmentis the reluctance to change, especially in HR departments. To overcome these
obstacles, stakeholders must work together, Al algorithms must be continuously
monitored, and ethical standards must be developed to guarantee just and responsible
behavior.

The conceptual study essentially highlights the necessity of an ethical and
comprehensive approach to Al integration in hiring, where difficulties are proactively
handled and benefits are maximized. In the rapidly changing digital world, the ethical use
of Al can completely transform hiring procedures and create inclusive, equitable, and
productive processes that ultimately support organizational success.
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Revolutionizing Finance:
The Dynamics of Data Science and Al Integration

Dhamayanthi Arumugam®

ABSTRACT

The main goal of this paper is to give a broad understanding of the role that data science
and Al play in the world of FinTech. This paper emphasizes how important these
technologies are in driving modern economies and society as a whole, especially in the
realm of finance. The paper also discusses a concept called Smart FinTech, which is about
combining data science and cutting-edge Al techniques in the financial sector. All in all,
the main focus of this paper is to give a comprehensive overview of how data science and
Al are being integrated into the world of FinTech. This paper projects how transformative
these technologies can be in revolutionizing finance and economies, making financial
services and systems more intelligent, automated, and personalized.

Keywords: Financial Technology, Smart FinTech, Data Science, FinTech Ecosystem

INTRODUCTION

Over the past few years, finance has become more intertwined with cutting-edge data
science and artificial intelligence (DSAI) methods. In this context, DSAl encompasses a
wide range of Al domains, such as logic, planning, knowledge representation, modeling,
autonomous systems, multiagent systems, complexity science, expert systems (ES),
decision support systems (DSS), optimization, simulation, pattern recognition, image
processing, and natural language processing (NLP).

Financial intelligence possesses a remarkable machine learning ability that allows it to
swiftly and precisely achieve the intellectualization, standardization, and automation of
extensive business transactions. As a result, it has the potential to enhance service
efficiency and minimize expenses. Consequently, financial institutions are actively
assembling their data scientist teams to embrace Al/ML. Nevertheless, it is crucial to pay
closer attention to the governance of Al/ML.-2. The finance industry has always been
quick to embrace the latest technologies to make things run smoother, make better
decisions, and give customers an amazing experience.

1. Associate Professor, Jansons School of Business, Coimbatore - 641 659
Email : dhamayanthi@jsb.ac.in
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Lately, data science and artificial intelligence (Al) have become the driving forces behind
the changes happening in banking and finance. With so much data being generated and
collected, financial institutions must tap into the power of data science and Al to keep up
in this digital era. (Singh & Ahlawat, 2023).

Al's integration into the finance sector is poised to revolutionize how financial firms
operate, giving them a leg up in the competition. By streamlining processes and cutting
costs, Al can boost efficiency and productivity. Moreover, it has the potential to elevate
the level of service and products offered to customers, making them more tailored and
top-notch. As aresult, financial consumers stand to gain from these advantages, receiving
higher quality and personalized products. Additionally, Al can unlock valuable insights
from data, empoweringindividuals to make smarterinvestment decisions. Furthermore, it
can promote financial inclusion by analyzing the creditworthiness of clients with limited
credit history, such as smalland medium-sized enterprises with thin files .

The integration of big data into Al-powered applications brings forth a significant source
of nonfinancialrisk. These risks stem from various challenges and concerns regarding the
data's quality, data privacy and confidentiality, cyber security, and fairness. How Al
methods are employed can either prevent discrimination based on human interactions or
amplify biases, unfair treatment, and discrimination within financial services.

Biases and discrimination in Al can arise due to the utilization of subpar, flawed, or
insufficient data in machine learning models. They can also occur unintentionally
through inference and proxies. For instance, gender can be inferred by examining
purchasing activity data. It is crucial to address these biases and ensure fairness in Al
systems.

Furthermore, beyond considerations for safeguarding financial consumers, the use of big
data and machine learning models can give rise to potential competition issues. These
issues may manifestin markets with a high concentration of providers or anincreased risk
of tacit collusions.

Itis imperative to carefully navigate these challenges and risks to ensure the ethical and
responsible implementation of Al technologies. By doing so, we can harness the true
potential of big data and Al while mitigating the associated risks and promoting fairness
infinancial services.

This research explores the smart FinTech ecosystems that greatly enhance the FinTech
industry and DSAI techniques that power smart EcoFin businesses and FinTech. To kick
things off, this research provides a brief introduction to this fascinating topic of data
science and Al in FinTech. Finally, wrapping up with a discussion on the exciting future
directions of this field.

20
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Al'IN FINANCE

Since the integration of Al into finance, work has become much easier, and optimal
decision-making has become a reality. There are numerous advantages of Artificial
Intelligence inthe financial sector, as outlined below:

Task Automation: Al enables the automation of tasks, allowing them to be performed
automatically and on command.

Detection of Financial Mistakes: Al aids in the identification of financial errors and
canalso detectinstances of financial fraud if they occur.

Problem Solving: Machines equipped with Al techniques can provide solutions to
financial problems and offer recommendations for resolving them.

Enhanced Security for Funds: One of the most significant benefits of Al in finance is
the ability to ensure the safety of funds.

Round-the-Clock Service: With the implementation of Al, services are available
24/7,including customer support and interaction.

Streamlined Processes: Machines carry out tasks smoothly and effortlessly,
eliminating the need for repetitive work.

Intelligent Processing: Al transforms hard work into smart work, making
processes more efficientand effective.

Reduced Human Financial Errors: Al processes information swiftly and smoothly,
resultingin fewer human errors, (Sharma & Begde, 2023, 12 (6))

In2016 LinT. delved into the impact of artificial intelligence on the financialindustry,
specifically about smart technology. This technology has revolutionized financial
technology by providing a range of technological services. These services include
addressing compliance issues, facilitating trading and banking functions, conducting
analysis, measuring and predicting financial outcomes, optimizing processes, and
evaluating changes within the financial sector (Sharma & Begde, 2023, 12 (6)).
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DATASCIENCEIN FINANCE
Big data refers to enormous volumes of diverse data that need to be gathered,

organized, and examined with certain technologies. Big data platforms and banking
analytics help companies learn valuable information about how their consumers use
their products and services. With the advent of the big data era, new technologies
such as artificial intelligence and cloud computing are developing every day. The
growing use of science and technology in the financial industry is greatly assisting a
new era of wealth and financial market development (Wang, Wu, & Shen, 2022).

The term "big data" can mean different things to different people, and it's highly
vague. Big data in the financial sector can follow one of three routes. Real-time
analytics, customer analytics, or predictive analytics. One example of using
alternative data to forecast stock prices, detect different risk exposures, and develop
new price movementindicators is predictive analysis based on social media. (Hansen
& Borch,2022).

Big data capabilities, such as real-time analytics, are being applied to help financial
decision-makers solve actual business challenges and increase company value .
Financing services like platform finance, supply chain finance, and consumer finance
are offered to a range of users through the use of big data applications on customer
analytics in the Internet finance industry. Online financial systems could be
dependent on a substantial volume of user information that has been gathered over
time (Guan & Gao, 2022).

Big data technologies are the only ones that can handle the complexity of data
analytics in the financial services industry. The financial industry is experiencing an
upward trend in demand for big data due to several factors, including the lack of
personal relationships with customers, the increased visibility of FinTech on social
media, evolving consumer expectations, constantly growing data volumes, and
intensifying competition within the FinTech sector. Big data platforms such as Apache
Hadoop, Spark, and others can assist reduce expenses for businesses that need to
store large amounts of data. These technologies help companies identify more
effective methods to run their operations. Businesses can obtain data from multiple
sources by utilizing real-time in-memory analytics. Companies can do sentiment
analysis by using big data approaches. Users can see comments made about their
company and who is saying what about it thanks to these. It enables companies to
fulfill customer expectations. Big data analytics can help the company modify its
productline.ltensures marketing campaigns are successful. (Deepa, etal., 2022).

FINTECHECOSYSTEM
Four fundamental characteristics underpin FinTech ecosystems:
Ability: Technicalskills, practical, industry, and business expertise, knowledge,
and experience
Capital: Enoughmoneytolaunchandexpand abusiness.
Policy:  Innovation-promoting laws and regulations, such as those pertaining to
expand and taxincentives and digitized publicinfrastructure.
Demand: Customers, banks,and governments all have a need for cutting-edge
goods and services. 55
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THEDESIGN OF AFINTECH ECOSYSTEM
The growth of a FinTech ecosystemis supported by four essential design
components:

Market accessibility and business environment;
Support from the governmentand regulators;
Capital availability;

Financial knowledge

1. Business environment/access to markets 2. Government/regulatory support

Labor availability 7 . Land ownership &
Degree of clustering Infrastructure Ease of Taxes &
& integration quality & access doing business work permits

3. Access to capital 4. Financial expertise
A q A : "Know your customer" &
Governmental funding Bank funding Funding strategies regulatory requirements
PE/VC funding Il e Deals structuring Due diligence
accelerators

Source: FinTech ecosystem development framework
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MARKET ACCESSIBILITY AND BUSINESS ENVIRONMENT

For FinTech ecosystems to thrive, they need to offer a competitive advantage in
terms of cost within a particular country or region. This entails ensuring that
various resources like land, real estate, equipment, technology, and utilities are
not only accessible but also affordable. Additionally, the level of integration and
collaboration among different players is crucial. When entrepreneurs with similar
business goals come togetherin technology clusters or hubs, it becomes easier for
the ecosystem to flourish. These clusters also foster the availability of skilled
professionals and expertise, including banking analysts, IT developers, sales
personnel,and management staff (PWC, 2015).

The worldwide variables, market dynamics, and trends that impact economic
activity are all included in the dynamic economic environment. Global markets,
corporations, governments, and consumers all interact in intricate ways. Changes
in consumer behavior, policy, growth patterns, and reactions to occurrences such
as financial crises are all examples of economic dynamics. On the other hand,
innovation influences traditional financial services in the fintech sector, which is
the field of financial technology. Fintech businesses introduce revolutionary
solutions that challenge traditional banking by enhancing financial processes
through the use of technology such as Al, blockchain, mobile apps, and data
analytics (Imarticus, 2023).

SUPPORT FROM THE GOVERNMENT AND REGULATORS

Governments have the power to affect various facets of the ecosystem, such as
lowering taxes and fees and relaxing corporate rules (including those of copyright,
product registration, and initial public offerings [IPOs]). The level of government
engagement can differ, though. In reasonably developed FinTech ecosystems like
thoseinthe United States and the United Kingdom, the service provider landscape
is dominated by the private sector. The government's functions in these nations
are restricted to establishing laws, policies, and developing real estate. In Jordan
and Saudi Arabia, two less developed FinTech environments, the government
oughttobeinvolvedin every stage of the ecosystem (PWC, 2015).

Regulations must strike a careful balance between offering essential protections
and promoting startup innovation without impeding the advancement of
conventional institutions' platforms, services, and goods. For this reason, during
this period of transition, the opinions and suggestions of all industry participants
are crucial. For the benefit of all stakeholders, active involvement with the
government can help define the industry's future through official feedback
mechanisms like advisory committees or more informal interactions and talks
(Pollari, 2017).
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CAPITAL AVAILABILITY

FinTech enterprises are typically funded by venture capital funds and private
equity firms. The involvement of funds will usually rise when these business
models get traction and attain a critical mass. Accelerators and incubators offer
grants and investments while preparing companies for venture capital funding. By
providing businesses with financing and due diligence services, they turn into an
ecosystem one-stop shop for buyers and sellers.

Global Fintech Market
IéAAagEetliT;e;:;USD Billion Study Period 2020-2029
Market Size (2024 USD 228.24 Billion
(2026)
Market Size (2029) USD 397.24 Billion
CAGR (2024-2029) 11.72%
Fastest Growing Market  Asia Pacific
Largest Market North America
Major Players -
* Atom bank ANANEIAL
P Payral| SoFi 85| ©
2024 2029 coinbase
\ Source: Mordor Intelligence *Disclaimer: Major Players sorted in no particular order /

Source: FinTech Landscape:
Current State & Emerging Trends (Designveloper, 2024)

The estimated value of the worldwide FinTech marketin 2024 is $228.24 billion,
and by 2029, it is projected to reach $397.24 billion. With startups and tech
behemoths like Ant Financial, Adeyn, or Paytm fighting for market share, this
sectoris a powerhouse of customer-focused businesses (Designveloper, 2024).

FINANCIALKNOWLEDGE

Broad financial knowledge and experience are required to set up a FinTech
ecosystem's ownership, offer entrepreneurs advisory services from the very
beginning of ideation to commercialization, and, finally, offer legal and regulatory
counseling to guarantee compliance with local laws and tax laws. These
professionals can play a significant role in advocating for fiscal or regulatory
policies (such as easing IPO regulations, lowering taxes, and increasing
government financial involvement) that facilitate the creation and purchase of
startups. Additionally, by advocating for fewer business rules (such as product
registration and copyrights), these specialists help financial services companies
and entrepreneurs while also enhancing the ecosystem's allure. -6. To create and
provide their goods and services, fintech businesses require a highly qualified
workforce. This includes those with knowledge in financial services, data science,
and software development(Lyra, 2023).
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Fintech ecosystems require the recruitment of experts with specialized skill sets
that might not be found in a given area. Ecosystems should, for this reason, promote
global collaboration and think about extending their knowledge beyond national
borders. Financial technology has always required experts with specializations in
uncommon skill sets.

Blockchain was first, and subsequently machine learning and artificial intelligence.
Even for well-known organizations, hiring such specialists for startup growth can be
quite difficult due to their expensive rates and great demand in the talent market.
Communication breakdowns within development teams might occasionally cause
amajordelayinthe adoption of creative ideas.

CONCLUSION

A crucial component of businesses is finance management, which includes the
strategic planning, directing, and oversight of financial initiatives. The financial
industry can currently be reinforced in several areas with the use of Industry 4.0
digital technologies. Smart FinTech is taking center stage and developinginto a vital
pillar of the economies, societies, and advancements of the present and the future.
Through channels like QR codes, WiFi networks, mobile applications, social media
networks, short messaging platforms, intelligent digital assistants, and the Internet,
FinTech connects every individual, organization, product, service, and activity
anywhere, at any time, and in any form. They amass a growing amount of apps,
services, and fast-growing tangible and intangible assets. They also gather a
growing amount of financial data. Data science and artificial intelligence (Al) are
becoming more and more important in the process of making finance smarter. They
also help to support FinTech's increasing sophistication, as well as the intelligence
of autonomous financial systems and individualized financial services
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ABSTRACT

The rapid advancement of artificial intelligence has led to the development of ChatGPT,
an Al language model that can engage in conversations with users. This research aims to
explore theimpact of ChatGPT on students in various aspects of theiracademic and social
lives. One area of interest is the effect of ChatGPT on communication skills. By interacting
with an Al language model like ChatGPT, students may have the opportunity to practice
and improve their written communication abilities. This could include skills such as
articulating ideas, expressing thoughts clearly, and engaging in meaningful
conversations. It has the potential to provide instant access to information, answer
questions, and offer guidance on a wide range of topics. This accessibility and
convenience may enhance students' learning experiences and support their academic
pursuits.

Overall, this research project aims to shed light on the multifaceted impact of ChatGPT
among students. By understanding its effects, educators and policymakers can make
informed decisions about

integrating Al language models into educational settings and ensuring their
responsibility.

Keywords : ChatGPT, Artificial Intelligence.
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INTRODUCTION

Artificial intelligence (Al) has become increasingly prevalent, revolutionizing various
aspects of our lives. One area where Al has made significant advancementsis in the realm
of chat systems, such as ChatGPT. These Al-powered chat systems have the potential to
transform how students communicate, learn, and interact socially. This study aims to
delve into the impact of ChatGPT on students, shedding light on its effects on their
academic and social experiences.

Considering the ethical aspects of Al usage is crucial. In this study, we will address the
ethical considerations associated with ChatGPT usage among students. Topics such as
privacy, data security, and potential biases will be examined to ensure a comprehensive
understanding of the implications of Al-powered chat systems in the college setting. The
findings will provide valuable insights for educators, policymakers, and developers of Al
technologies, helping them make informed decisions regarding the integration.

OBJECTIVES

To assess the impact of ChatGPT in real world student applications and analyze its effects
onhuman Alinteractions.

Measure the effectiveness of ChatGPT in enhancing students learning experiences and
academic performances.

Explore the student's perceptions and attitudes towards using ChatGPT in their daily
activities.

STATEMENT OF THEPROBLEM

The integration of ChatGPT, an advanced Al language model, into real-world educationa
contexts raises the crucial question of how this interaction impacts students. This
research addresses the lack of comprehensive understanding regarding the effects of
ChatGPT utilization on learning outcomes and student engagement. The potential
benefits and challenges of this human-Al collaboration remain underexplored, requiring
investigation into the extent to which ChatGPT enhances or hinders educational
experiences. This study seeks to elucidate the intricate dynamics of student interactions
with Al technology in educational settings, providing valuable insights for optimizing Al
integration and informing pedagogical practices in the modern learning landscape.

SCOPEOFTHESTUDY

The study analyses the impact of ChatGPT in the students, it includes learning outcomes,
student engagement, communication and collaboration, personalization and
adaptability, ethical considerations to the students. This study challenge of
implementing the Al ChatGPT in the future curriculum.

RESEARCHMETHODOLOGY

In this study descriptive research design is made use of which describes the demographic
characteristics of respondents and the frequency of two variables.
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Source of Data
Primarydata

The primary data was collected through a structured questionnaire designed to address
theresearch objectives.

Secondarydata

Secondary Data for the study has been collected from Books, Magazines, Journals,
Articles, old reports and required websites.

Sampling Technique

This research is the combination of stratified random sampling and convenience
sampling. Stratified random sampling involves categorizing the student population into
distinct strata based on relevant variables such as grade levels, academic disciplines, and
familiarity with Al technology. Within each stratum, participants can then be conveniently
sampled to ensure representation from various segments of the student body.

Sampling Size

Approximately 100 students will be targeted for participation in the study.
Area of The Study

The study was conducted only for the students of Coimbatore City.

Tools for Analysis

Percentage Analysis & Rank Analysis

REVIEW OF LITERATURE

Risang, Baskara, (2023), "ChatGPT as a Virtual Learning Environment: Multidisciplinary
Simulations” explores ChatGPT's potential as a multidisciplinary virtual learning
environment. ChatGPT simulates real-world scenarios, offering hands-on training across
disciplines, resulting in enhanced learning outcomes and preparation for real-world
challenges. The study emphasizes personalized feedback mechanisms, collaboration,
and innovative problem-solving as key aspects for further investigation. The integration
of ChatGPT contributes to multidisciplinary learning and research”.

Shoufan, (2023), “Exploring Students' Perceptions of ChatGPT: Thematic Analysis and
Follow-Up Survey” investigates ChatGPT's impact on student learning. Findings indicate
students perceive ChatGPT positively, finding it interesting, motivating, and helpful.
While students appreciate its user-friendly interface and explanations, accuracy
limitations and background knowledge requirements are acknowledged.
Recommendations include educators guiding effective prompts and developers
enhancing answer accuracy. The research employed ChatGPT, coding, theme building,
and a 27-item questionnaire to gather insights from 56 senior students in a computer
engineering program. The paper suggests educators explore ways to leverage student
interest, delve into factors maintaining it, and anticipate Al advancements' implications
foreducation and assessment.

30



31

DOMAIN-The Journal of Management Research
Jansons School of Business | Vol. 16 - Issue 1 | Jan -Dec 2023

Firat, Mehmet, (2023), "What ChatGPT means for universities: Perceptions of scholars and
students” 21 scholars and PhD students were surveyed to explore Al's impact on
education. The analysis revealed nine key themes, encompassing the evolving learning
landscape, changing educator roles, assessment influence, ethical concerns, future
employability, personalized learning, Al integration, and human traits' importance.
Thematic content analysis was employed. Recommendations encompass ethical Al
policies, critical skill integration, personalized learning environments, long-term impact
research, and accreditation systems. The study underscores Al's transformative potential
in education while emphasizing the need for responsible implementation and further
exploration of itsimplications.

RESULTS
Table 1.1
Gender
205 T Percentage
Respondents g
Male 42 39.62
Female 64 63.36
Total 106 100
Interpretation

The above table 1.1 shows that 39.62% of the respondents were male and 63.36% of the
respondents were female.

Table 1.2
Education
Education No. of
Level Respondents AR
Under Graduate 84 83.16
Post Graduate 14 13.86
Ph.D. 8 7.54
Total 106 100

Interpretation

Table 1.2 details that 83.16% of the respondents were undergraduate, 13.86% of the
respondents were postgraduate, and 7.54% of the respondents were PhD.
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RANKANALYSIS

Table 2.1

IR
FACTOR RANK
3 2 1

A

ENHANCING SUBJECT RANK | 27 | 24 | 34 | 12| 9 106

UNDERSTANDING SCORE | 135| 96 | 102 | 24 9 366

3.4528 1

RANK | 26 | 26 | 28 | 14 | 12 106
SOLVING AND CRITICAL 3.3773 2
SCORE | 130|104 | 84 | 28 | 12 358

IMPROVING ACADEMIC RANK 13 | 36 | 33 | 14 | 10 106

32641 3

PERFORMANCE SCORE | 65 | 144| 99 | 28 | 10 | 346
3.1698 4

CONVENIENT SCORE | 90 136 54 | 40 | 16 | 336

PROVIDING VALUABLE RANK | 15| 27 | 30 | 26 | 8 | 106
3.1415 5

INSIGHTS SCORE | 75 |108| 90 | 52 | 8 333

Interpretation

The rank analysis table 2.1 shows that enhancing subject understanding ranks 1st
among the students and providing valuable insights ranks 5th in the analysis.
Therefore, it is clear that young students get more knowledge about ChatGPT.

CONCLUSION

The research investigates the impact of integrating ChatGPT, an advanced Al language
model, into real-world educational contexts to enhance human-Al interaction. It focuses
on the benefits and challenges of this integration in communication, decision-making,
and user experience. Through mixed methods involving data analysis and qualitative
insights, the study explores ChatGPT's influence on student engagement, academic
support, and personalized content generation. It addresses ethical considerations and
offers insights for educators, developers, and policymakers. The study aims to
understand the effects of ChatGPT on learning outcomes and student engagement, which
have been underexplored. The research method combines primary and secondary data
sources, employing a mix of stratified random sampling and convenience sampling. The
study focuses on students and employs tools like percentage and rank analysis. Despite
limitations, the research reveals diverse student engagement and priorities.

The findings suggest that Al tools like ChatGPT have the potential to transform and
enhance educational experiences for students. The research holds implications for Al-
integrated pedagogical strategies and offers valuable insights for educators, developers,
and policymakers seeking to leverage Al's potentialin education.
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‘Man's Search for Meaning' is one of the notable classics to emerge from the Holocaust. It
is the story of Viktor E. Frankl, a notable psychiatrist, Holocaust survivor, and the founder
of Logotherapy. First published in German in 1946, this timeless magnum opus continues
to attractreaders worldwide, offering profound insights into human sufferings, resilience,
and the quest for meaningin life.

The bookis divided into two parts. In the first part, the author recounts his experiences as
aprisoner in Auschwitz and other Nazi concentration camps during World War Il. Through
lucid and haunting prose, he describes the horrors of life in the concentration camps-the
brutality, the starvation, the dehumanizing conditions, and the constant lingering of
death. Amidst all those unimaginable suffering, he observes an astonishing
phenomenon: the resilience of the human spirit. Throughout his ordeal, the author
reflects on how some prisoners were able to maintain their sanity and sense of humanity
even in the most appalling conditions. He observes that those who could find meaning in
their suffering were more likely to endure and survive. He formulates the key idea from
the lessons of concentration camps. It is that life is not primarily a quest for pleasure, as
Freud suggested, or a quest for power as Adler taught but a quest for meaning. Therefore
the task for any person is to find meaning for his or her life. This profound insight forms
the basis of Frankl's existential theory popularly known as Logotherapy.

The second part of the book is Logotherapy in a nutshell. According to Logotherapy, this
striving to find meaning in one's life is the primary motivational force in man. Drawing
from his experiences as a psychiatrist and his observations of human behavior, the author
argues that life is not primarily about the pursuit of pleasure or the avoidance of pain, but
rather the search for meaning. Frankl often approvingly quotes the words of Nietzsche,
"He who has a Why to live for can bear almost any How". According to him, the three
possible sources of meaning are work, love, and courage.

One of the most enduring themes contained in this book is the idea that even in the
darkest of circumstances; individuals possess the freedom to choose their attitude and
response to their situation. Frankl writes, "Everything can be taken from a man but one
thing: the last of the human freedom-to choose one's attitude in any given set of
circumstances, to choose one's way."

This powerful message reverberates throughout the book, inspiring readers to find
meaning and purpose in their own lives.

The author's reflections on suffering, choice, and the relentless pursuit of meaning,
resonate deeply with readers from all walks of life. His message transcends the horrors of
the Holocaust to offer timeless wisdom and guidance on how to navigate life's challenges
with courage, resilience, and dignity. The book is filled with meaningful anecdotes,
thought-provoking reflections, and powerful quotes that linger long in readers' minds
even afterthe book's completion.
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In conclusion, ‘Man's Search for Meaning’ is one of the most significant and
transformative works that challenges readers to confront the existential questions of life
and find meaning amid suffering. The views expressed by the author are the most
important contributions in the field of psychology since the days of Sigmund Freud,
Alfred Adler, and Carl Gustav Jung. It is also a testament to the indomitable human spirit
and the power of hope, resilience, and the search for meaning. This timeless classic is a
must for anyone seeking deeper understanding, purpose, and fulfillment in life as it
continues to inspire and enlighten readers worldwide, offering solace, wisdom, and
guidance, especially during times of darkness and uncertainty.
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